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MORE THAN A GAME

By Phil Jeshas

Plil Johus ts an Awstralion who has a passion for Anstralian Reles Foothall. So
el so, that when he eame to Vietnam three years ago and learnt about the Hanoi
Swans Foothall feam, an outfit that despite its efforts has yet to win a game, he decid-
ed to become the Marketing Direclor. He tells his story.

Melbourne Cricket Ground watching the Aus-

Iralian Rubes Foolball (fooly™) Crand Final
with 20,000 other screaming fans. Despite only
baing seriously played in Australia, footy is prob-
by the best code in the world.

Two menths later; | find moysedf stuck in Hanol's
traffie even theugh 'moa podestrian on the fol-
path. Vietnam has just won a soccer (fociball}
match in the 22nd South Bast Asia Games and a
mass of motorbikes with celebraling riders and
pillions, like a liquid, fill every space between the
building lines. The Vietnamese scem to think thelr
football code is probably even better than mine,

It's Saturday 27 September 2003 and I'm at the

64

As it tupns ou, 1 end up with a job marketing
Vietnam [ootball, THS's survey savs 97 per cent of
lopcal wiewers who watchad the SEA Games on TV
saw ak least one Vietnamese match. My job is prob-
ably the easaest in the word. 1 put a sign on Lhe
front dodr of our office thal simply says, "Vielnam
playing tomormaw. Buy lickels hene”, Pure genius,

Tomaintain my interest while living in Vietnam,
[ buy a motorcycle. But it isn't enough. 5o, [ jotn an
organization that attracls a boyal following of
QOMIO0CST por cenl of the populalion; the Haned
Swans Australian Rubes Foolball Club, by Viat-
namese colleagues ane dismissive of my “fooddy”
enopuraging moe bo “forget about i,

Bul we Swans ame an enthusiastic 1of arguing
that cur marketing weakness is our marketing
strength. According to us, it is our footy code
rather than the kongaroo which is Australia's
thumb print. In a crowded market place, that's a
poant of differentiation which, if nothing ol
potentially gives us more airtime than if we wers
just anedher soccer leam,

And we have had airiime: in the press, radio
and, coming soen says Y I'V3, television. This has
atteacted increasing support from sponsors which
is so crifical for us in hesting intemmational match-
25, Thatland and Malaysia, long established teams
in thve region, quistly daoffed their hats Lo the Hanes
Swans' ability 1o host such matches and draw
crowds of 150 - 200 people.

Back in Australia. the Hanol Swans have met
with the CEO and Marketing Manager of our
“mezher dub’, the Sydney Swans, Mot only has
Sydney supplisd us with our playing kit but Lhey
also won last year's AFL Grand Final,

What? ou weren't distracted by the red & white
herring about the Grand Final? By the way, did |
merdion we also met with Svdney Swans Legend,
Babby Skilton whio signed a piece of memorabilia
foar us?

(hlessage from Pathfindar Bditor: Phil gels over-
Iy exaled ot this point and we had to edit out his
ramblings)

Well, the Hanoi Swans are in a building phase
with our on field team. The number of young, fit,
energetic Aussies with silky foeky skills who hap-
e o Jive in Hanoi are nearly a8 scarce a5 plostic
stools ab Pho Bo bme In our match against
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Malaysia in early March, we supplemented the
Aussie contingent with two Irishinen, one Ameri-
can, ore Englishman and a Viethamese, While we
didn't win the match, our player list indicates we
are at least winning broader support in the inter-
mafional community,

Curnext epportunity 16 win on-field happens at
230pm on 25 March agaanst the Jakarta Bintangs.
The match will be held at Blanai’s UM Internation-
al cheol, Ciputra and is free of charge. Pleasingly.
the afficial whisper on the streets of Hanod is thal,
in a cose one, the Hanol Swans will get up by a
gl Imagine, How good would it be??

Promyating tha Fanai Swans in o swiring, sea of
soccer 18 4 challenge - probably the best fun chal-
lenge in Asian Foothall teday

For more infonmation on the Hanol Swans wisit

wewrw Tanol swans com

Aryone i wiloome 1o trsn, pliy or jusl suppor
the club.
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